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51859 9568 


RJR USE ONLY 


I 


SELF-SERVICE - PACK OUTLETS 
Retailer Incentive Summary - Base 


Merchandising Program 
Payment 

Co-Marketing Accrual 

Total Category Partner 

Co-Marketing Accrual 

Merchandising Partner 

RJR 

Volume* 

(CPW) 

Base 

Participation 

RJR 

(Base) 

RJR 

(Match) 

;■ 

Promo Value* 

RJR 

(Match) 

Retailer 

(Match 

Required) 

Promo Value* 

17-26 

$90 

$20 

$30 


$40 

$15 

$5 


$20 

27-35 

$120 

$28 

$42 


$56 

$21 

$7 


$28 

36-42 

$150 

$34 

$51 


$68 

$27 

$9 


$36 

43-48 

$170 

$40 

$60 


$80 

$30 

$10 


$40 

49-57 

$185 

$46 

$69 


$32 

$36 

$12 


$48 

58-67 

$200 

$54 

$81 


$108 

$42 

$14 


$56 

68-78 

$215 

$64 

$96 


$128 

$48 

$16 


$64 

79-93 

$225 

$74 

$111 


$148 

$57 

$19 


$76 

94-109 

$250 

$88 

$132 

I 

$176 

$66 

$22 


$88 

110-138 

$280 

$108 

$162 

: 

$216 

$81 

$27 


$108 

139-165 

$235 

$132 

$198 

: 

| 

$264 

$99 

$33 


$132 

166-199 

$315 

$158 

$237 


$316 

$120 

$40 


$160 

200-238 

$330 

$190 

$285 


$380 

$144 

$48 


$192 

239+ 

$350 

$226 

$339 


$452 

$168 

$56 


$224 


*100 CPW Minimum Industry Volume Required "Includes Retail Match 
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51859 9569 


RJR ONLY 


COMPONENT/SEMI-PERMANENT 
Rate Sheet 


PACK OUTLETS 


*RJR Volume 

S/S Full Price Display 

Savings Display 

NSS Full Price Display 

17-26 

$1-35 

$1-30 

27-35 

$1-35 

$1-30 

36-42 

$1-35 

$1-30 

43-48 

$30-45 

$25-40 

49-57 

$30-45 

$25-40 

58-67 

$30-45 

$25-40 

68-78 

$40-65 

$35-45 

79-93 

$40-65 

$35-45 

94-109 

$40-65 

$35-45 

110-138 

$40-65 

$35-45 

139-165 

$40-65 

$35-45 

166-199 

$40-65 

$35-45 

200-238 

$40-65 

$35-45 

239+ 

*100 CPW Minimum Industry Volume Required 

$40-65 

$35-45 


ENHANCEMENTS TO BASE 


Base can be enhanced using o/ie of the following options: 

Additional Savings Display 
Substantial increase in Savings Facings 
Additional Signage $1-30 

RJR Store Advantage 

SPECIAL NOTE : 

- Semi-permanent display rates must not exceed permanent FP or Savings display rates - maximum $45/Fuii 

Price;$40 Savings 

• Payments should not exceed suggested payment listed above, by range. When determining payments by range, 
you should limit payments to meet competitive rates, not exceed them. 

- Flexibility exists to pay retailer via TPS or contract entry into S.I.S. 
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51859 9 570 RJR USE ONLY 

COMPONENT 
Rate Sheet 


RJR Volume* 

S/S Pack Mdsrs 

S/S Savings Center 

70-89 

$1-100 

$1-75 

90-111 

$1-100 

$1-75 

112-140 

$1-100 

$1-75 

141-177 

$1-100 

$1-75 

178-221 

$1-100 

$1-75 

222-279 

$1-100 

$1-75 

280+ 

$1-100 

$1-75 

*225 CPW Minimum Industry Volume Required 





Additional S/S Pack Merchandiser $1-100 

(or RJR Store Advantage) 

Additional S/S Savings Center $1-75 

(or RJR Store Advantage) 


SPECIAL NOTE: RJR Store Advantage applies to Pack merchandisers 

and/or Savings Center. Store advantage should not be 
used if retailer is being paid for additional RJR Pack 
merchandisers/ Savings Center on location. 
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51859 9571 


'ONLY 


SELF-SERVICE CARTON OUTLETS 
BASE Program Requirements 


Retailer agrees to maintain: 


Self-Service RJR Package Merchandisers) in Primary Position 


Space for RJR cartons equal to RJR SOM. Minimum space determined 
by RJR. Separate Full Price and Savings sections required. 


RJR brands on top shelves contiguous 


- Advertising located over RJR brands 
Retailer further agrees to: 


Provide RJR accurate volume information 


Authorize primary and other suppliers to release brand 


style volume information to RJR. 

Provide RJR share of available signage (excluding signage on fixtures/ 
displays) equal to RJR Share of Market 

- Ensure RJR brands are represented in all price tiers as required. 

• Ensure adequate quantity of RJR brands are maintained to minimize 
out of stock, including brands designated for display. 

Provide RJR equal opportunity to place temporary promotional 
displays and signage, as requested. 

- Accept new RJR brand styles as requested by RJR Representative. 
RJR reserves the right for final approval of display/advertising sizes and 


locations. 
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Pay For Performance 


Retailer earns payment based on performance of program 


uirements and RJR volume (See Rate Sheet) 


Co-Mark eti 


Meet all requirements specified for Base Participation 


• Retailer uses Co-Marketing to drive RJR volume 


Field Guidelines 


Minimum space for cartons determined by Sales Area 


Vertical load situations: 


No less than 50% of shelves 


- Equivalent space on shelves 1-4 
RJR may elect not to accept space beyond 2nd shelf 
(horizontal) due to impact on competitive programs 
Base may be enhanced with additional Pack 
merchandiser and/or Savings Center. (See 
component/enhancement guidelines and Rate Sheet) 


Enhancements should be minimized due to 


competitive Base program payments 
Enhancement payment can be added to Base for a 


clear RJR advantage 


Source: httDs://www.industrvdocuments.ucsf.edu/docs/xqwn0000 

















SELF-SERVICE - CARTON OUTLETS 
Retailer Incentive Summary - Base 


51859 9572 


RJR USE ONLY 


Merchandising Program 
Payment 

Co-Marketing Accrual 

Total Category Partner 

RJR 

Volume* 

(CPW) 

Bass 

Participation: 

RJR 

(Base) 

RJR 

(Match) 

Promo Value* 

70-89 

$183 

$36 

$54 

$72 

90-111 

$205 

$44 

$66 

$98 

112-140 

$246 

-X 

$56 

$84 

$112 

141-177 

$310 

$70 

$105 

$140 

178-221 

$371 

$86 

$129 

$172 

222-279 

$455 

$108 

$162 

$216 ! 

280+ 

$541 

$136 

$204 

$272 I 


Co-Marketing Accrual 

_ Merchandising Partner _ 

Retailer 
RJR (Match 

[Match)_Required) Promo Value* 


$27 

$9 

5 

$33 

$11 

i 

$42 

$14 

5 

$51 

$17 

i 

$66 

$22 

! 

$81 

$27 

$1 

$102 

$34 

$1 


*225 CPW Minimum Industry Volume Required 


"Includes Retail Match 
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^-^859 9573 RJRUJONLY 

NON-SELF-SERVICE CARTON OUTLETS 
BASE Program Requirements 


Bat© Participation 


Pay for Performance 

• Retailer agrees to maintain: 


• Retailer earns payment based on performance of program 

RJR Package Merchandisers) in Primary position (Self-Service). 


requirements and RJR volume. (See Rate Sheet) 

- Space for non-self-service cartons equal to RJR SOM. Minimum 


1 

space determined by RJR. Separate Full Price and Savings 

4r 

sections required. 

1 

RJR brands on top shelves contiguous 


Co-Marketing 

- Advertising located over RJR brands 


* Meet all requirements specified for Base participation 

• Retailer further agrees to: 


• Retailer uses Co-Marketing to drive RJR volume 

Provide RJR accurate volume information 



Authorize primary and other suppliers to release brand 


Field Guidelines 

style volume information to RJR. 


• Minimum space for cartons determined by Sales Area 

Provide RJR share of available signage (excluding signage 


■ Vertical load situations: 

on fixtures/displays) equal to RJR Share of Market. 


- No less than 50% of shelves 

Ensure RJR brands are represented in all price tiers as 


Equivalent space on shelves 1-4 

required. 


• RJR may elect not to accept space beyond 2nd shelf 

- Ensure adequate quantity of RJR brands are maintained to 


(horizontal) due to impact on competitive programs 

minimize out of stock, including brands designated for display. 


# Base may be enhanced with additional Pack merchandiser 

Provide RJR equal opportunity to place temporary promotional 


and/or Savings Center (all enhancements must be 

displays and signage, as requested. 


seif-service). (See component/enhancement guidelines 

Accept new RJR brand styles as requested by RJR 


and Rate Sheet) 

representative. 


a Enhancements should be minimized due to competitive 

• RJR reserves the right for final approval of display/advertising sizes 


Base program payments 

and locations. 


• Enhancement payment can be added to Base for a clear 



RJR advantage 
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51659 9574 


RJR USE ONLY 


NON-SELF-SERVICE - CARTON OUTLETS 
Retailer Incentive Summary - Base 



Co-Marketing Accrual 

Total Category Partner 

Co-Marketing Accrual 

Merchandising Partner 

RJR 

(Base) 

RJR 

' (Match) 

Promo Value* 

RJR 

(Match) 

Retailer 

(Match 

Required) 

Promo Value* 

$36 

$54 

$72 

$27 


$9 


$36 

$44 

$66 

$88 

$33 


$11 


$44 

$56 

$84 

$112 

$42 


$14 


$56 

$70 

$105 

$140 

$51 


$17 


$68 

$86 

$129 

$172 

$66 


$22 


$88 

$108 

$162 

$216 

$81 


$27 


$108 

$136 

$204 

$272 

$102 


$34 


$136 


*225 CPW Minimum Industry Volume Required 


‘Includes Retail Match 
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'w 51859 9575 RJR UiwbNLY 

CIGARETTE OUTLETS 

___BASE Program Requirements_ 


. 

Bshhj Participation 

I 1 

Pay For Performance 

* Retailer agrees to maintain: 

—► — > 

• Retailer earns payment based on performance of program 

RJR Full Price Pack Display/merchandiser in Primary position. 


requirements and RJR volume. (See Rate Sheet) 

RJR Savings brand Pack Display/merchandiser in Primary position, 


i 

• Parity representation for displays at register (selling area). 


Co-Marketing 

Full Price and Savings brands. 


• Meet ail requirements specified for Base participation 

“Feature’ Savings Center in a Primary Savings position 


• Retailer uses Co-Marketinq to drive RJR volume 

- Other Savings Center if applicable 



Full Price Carton merchandiser - RJR brands 


Field Guidelines 

- Dedicated promotional space for RJR brands, Pack and Carton 


• RJR Full Price Pack display/merchandiser and 

Indoor and Outdoor “high impact" signage 


Savings brand Pack display/merchandiser: 

* Retailer further agrees: 


Combo carton/pack merchandisers on selling floor 

Provide RJR accurate volume information 


- Large pack/promotion displays 

— Authorize primary and other suppliers to release brand style 


• Parity representation at register 

volume information to RJR. 


Counter displays if others are present 

Provide RJR share of available signage (excluding signage on fixtures/ 


If none others present, combo carton/pack or 

displays) equal to RJR Share of Market 


large pack/pro motion displays qualify 

Ensure RJR brands are represented in all price tiers as required. 


• Dedicated promotional space for RJR brands 

Ensure adequate quantity of RJR brands are maintained 


- Identified space, floor and/or counter for RJR 

to minimize out of stock, including brands designated for display. 


Temporary promotions 

Provide RJR equal opportunity to place temporary promotional displays 


■ Indoor and Outdoor “high impact" signage 

and signage, as requested. 


Identified PDl in Cigarette Outlet brochure 

Accept new RJR brand styles as requested by RJR representative. 


a Nlo enhancements to Base available 

* RJR reserves the right for final approval of display/advertising 


• Retailer does not qualify if other tobacco companies 

sizes and locations. 


are allowed preferred access to certain sections of a 



retail store, i.e., front half, etc. 
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51859 9576 RJR USE ONLY 

CIGARETTE OUTLET 
Retailer Incentive Summary - Base 


Merchandising Program 
Payment 

Co-Marketing Accrual 

Total Category Partner 


Base 

RJR 

RJR 



Participation 

(Base) 

(Match) 

Promo Value* 

141-177 

$310 

$104 

$156 

$208 

178-221 

$371 

$130 

$195 

$260 

222-279 

$455 

$164 

$246 

$328 

280-345 

$541 

$204 

$306 

$408 

346-432 

$606 

$254 

$381 

$508 

433-540 

$695 

$316 

$474 

$632 

541-678 

$792 

$396 

$594 

$792 

679-845 

$890 

$494 

$741 

$988 

846-1,056 

$947 

$618 

$927 

$1,236 

1,057+ 

$1,000 

$772 

$1,158 

$1,544 


‘Includes Retail Match 
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